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WHAT IS THE CHHMA?

Overview

The Canadian Hardware and Housewares Manufacturers
Association (CHHMA) has been serving the Canadian
Hardware and Housewares industry since 1968. Initially, the
CHHMA was a lobby group formed to represent the interests
of manufacturers to government and customers.

Today, the CHHMA is a national non-profit organization
comprised of over 200 companies who manufacture and
distribute hardware and housewares products. While lobby
efforts are still a major part of the Association's mandate, the
CHHMA also hosts numerous business functions, social
events and networking opportunities each year providing
significant value to its members. In addition, the Association
is constantly searching for and developing new ways to
reduce memberso6 cost of doi
members many money saving program opportunities.
Providing relevant, timely and accurate information to
members is an important aspect of the Associationé s
mandate. Our education seminars and speaker breakfast
meetings provide our members with valuable knowledge to
aid them in their everyday business.

When a company chooses to join the CHHMA, it will support
an organization that works solely in the best interests of its
members, whether in dealing with customers or any level of
government. Regardless of what the issue is, the CHHMA
lobbies on behalf of its members for fairness, cost efficiency,
and a level playing field. The CHHMA can take credit for
influencing decision making and related legislation and
regulations around such issues as product and packaging
stewardship, product safety and data synchronization that
affect members and the industry so profoundly. Finally, the
CHHMA develops all strategic initiatives in an inclusive
manner that engages its key stakeholders: its members.

Mission Statement

To assist its members to sell more and to do so more
profitably.

Goals:

1  To foster positive business and social interaction

1 To facilitate the exchange of market information

1 To represent the interests of members to their
customer base and to the government
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Membership Eligibility
Category 1 - Manufacturing Member

a) Firms, corporations or divisions of corporations that manufacture
consumer oriented hardware, housewares, and related seasonal,
decorative and DIY products in Canada, or process foreign products in
Canada by altering or adding value to said products such as packaging
and labeling.

b) Canadian firms which are subsidiaries or divisions of foreign
corporations and whose sole function is to represent that parent
company in Canada, with respect to marketing and/or distributing
products manufactured by said company.

Category 2 - Agency Member

Firms, corporations or divisions of corporations such as agencies who
do not qualify under the criteria of manufacturers, but represent one or
more manufacturing member and derive a significant portion of their

income from the sale of hardware or housewares products in Canada.

Category 3 - Affiliate Member

Firms, corporations or divisions of corporations that derive a significant
portion of their income from the supply of goods or services to the
hardware and housewares industry in Canada.

Voting Rights

Manufacturing and Agency members are entitled to one vote per
member on all occasions where votes of members of the Association
are called for, including meetings of the Association, election of the
Directors and amendment of the bylaws. Affiliate members have no
voting rights in the Association.

Board of Directors, Committees & Office Staff

The CHHMAOGs Board of Directo-yesar a
terms by voting members of the Association and can serve for a
maximum of three consecutive two-year terms.

The CHHMA has a number of working committees in place comprised
of CHHMA members and office staff including the Executive
Committee, Business Events Committee, Social Events Committees -
Maple Leaf Night Committee, Night at the Races Committee, Toronto
Golf Committee, Spring Conference & AGM Committee, Quebec
Committee and Western Committee.

These committees are responsible for developing and organizing many
of the activities and functions which the Association runs throughout
the year. Participation on a committee not only provides an
opportunity to network with peers in the industry but also allows
members to have a direct influence on the running of the Association
and the value and benefits offered to all the members.

The Executive Committee is responsible for the day to day
management and governance of the Association and consists of the
Chairman, First Vice Chairman, Second Vice Chairman, Treasurer,
Past Chairman and the President of the Association.

The Association also has full-time support staff including the CHHMA
President with an office location in Scarborough, Ontario.




MONEY SAVING PROGRAMS
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Freight Logistics Program *

Oy Making Your
Distribution Dollar
Go Farther

and it costs nothing to find out how great your savings
will be!

Y o u dnvieed to save...

Through Logistics Solutions & Services Inc. (LSS), the
CHHMA has established a logistics and transportation program
that can help our members to reduce freight and distribution
costs, improve service, and reduce transit times. Many
CHHMA members have already taken advantage of this
program. Over the 15 years this program has been offered,
the combined savings to members is measured in the millions
of dollars and growing.

CHHMA members can enjoy the best freight and courier rates
available as a benefit of our program through LSS. LSS
specializes in courier, LTL, Truckload and 3PL services within
Canada and continues to meet the needs of the shipping public
through strong and reliable distribution and logistics
management consulting.

It all starts with accurate and informative benchmarking

For over 15 years LSS have provided considerable value to
their clients by communicating current and comparative
transportation rate structures based on volume, product type,
modes and shipper/receiver requirements.

The rates you negotiate (without the wealth of their industry
knowledge) may be too high. Without knowing what your
competition is paying and what carriers are willing to settle for,
you may not have the tools you need to get the best rates and
service available...especially in these market conditions.

Change for the sake of change? Never! LSS respect the trust
and relationships you have built with your carriers, but at LSS
they can determine:

1 How rates compare with what your competition is paying

1 The bottom line that carriers will accept for the privilege of
being your carrier

1 Current capacity requirements with key carriers and how to
leverage this knowledge into better rates for you

1 Carrier costs and how to use that knowledge to your
advantage

1 Proper negotiation, completion and implementation of
carrier contracts that cover all the bases

LSS save you money, time and increase efficiencies, while
maintaining and improving service level performance.

Contact LSS now for a no obligation consultation at
www.LSSaves.com, telephone (905) 896-9080,

fax (905) 896-9081 or email LSS Founder & President
Paul Publow at pfpublow@L SSaves.com

Group Insurance Program

Benefit from the Power of Group @
Purchasing! La Capitale

Financial Graup

The CHHMA offers a group insurance program
through La Capitale Financial Group. The
program offers very competitive rates which
have decreased member benefit insurance costs
by 12-20%, and as high as 38% while offering a
faster, more efficient and custom program.

The program offers outstanding benefits not otherwise
available to small groups.

The flexible plan design can be tailor made for each member,
providing the exact coverage and benefits required.

Enhance your existing employee benefits plan or save money
on a comparable program today.

For more information or to receive a free, no-obligation
quote, please contact:

Michael Jorgenson at CHHMA (416) 282-0022 ext. 34,
mjorgenson@chhma.ca

or contact our insurance broker:

Nigel Ottley, Benefits Consultant at PMA Financial Group
(416) 934-1660, nigel@pmafinancial.ca

Discount Gas & Diesel Program ﬂ §UPEHPASS

Great savings for CHHMA Members

The CHHMA has entered into a partnership with Petro-
Canada, in which our members will be able to realize
significant savings, convenience, control, and security when
they use the Petro-Canada SuperPass credit card.

A discount of up to 2.4 cents/litre on all grades of gasoline
and diesel purchased at Petro-Canada retail service stations.

A discount of 20% on car wash at Petro-Canada retail
service stations.

To apply, just complete and submit the on-line SuperPass
application form link from our website. If you are an existing
Petro-Canada SuperPass customer, you can easily enroll in
this program by sending an e-mail to Laurie Barkey (see below
contact info).

For further information on all the exceptional benefits,
visit the Petro-Canada SuperPass website at
www.superpassonline.com or contact:

Laurie Barkey, Suncor Energy Inc.
Ibarkey@suncor.com

1877 777-7252, ext. 2066

™ Trademark of Suncor Energy Inc. ™ Trademark of Canada Post Corporation,
used under license.
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MONEY SAVING PROGRAMS
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Long Distance Savings & Telecommunications Program

Great savings for CHHMA Members prim

BUSINESS SE

The CHHMA has teamed up with Primus Canada to provide its
members with exceptional savings on all their
telecommunications needs. Members are now
able to save on long distance, teleconferencing, -
internet services and local business lines.

Primus Telecommunications Canada Inc.

("Primus Canada"), which now serves more than

one million customers across its suite of services, -
offers the widest selection of consumer and business
telecommunications services nationwide. These services include
Long Distance & Local Phone service, TalkBroadband (VolP),
Wireless services, Internet services (High Speed DSL & Dial-up)
and business Internet Data Centre services including co-location,
managed/shared hosting and managed services.

2.75C A MINUTE LONG DISTANCE

Enjoy Pri mus Ca-evardoagdistahce and toli-
free rates. Just 2.75¢ a minute, any time within Canada
and the U.S.

Add additional Primus products and save even more on
your monthly bill.

PRIMUS HOSTED PBX

As low as $39.95/phone
set per month. With a hosted
phone system, everything is
included with minimal upfront
investment.

HIGH-SPEED DSL

As low as $53.95" per month.

Pri mus Canadaébs

Access at a special low rate!

Less than $2 a day.

Send and receive large files at
speeds up to 6.0MBPS*

I Talk and surf at the same
time.

Includes 5 e-mail addresses

and 10 hour dial up account

for remote access

Unlimited data transfer

FREE DSL modem

Advanced capabilities to make
you more productive:

Unified Messaging
Find-Me/No Answer
Automated Attendant
Receptionist Console
Softphone

E
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SERVER COLOCATION LOCAL BUSINESS LINES

As low as $31.95? per month.
First in line for reliability, service
and affordability.

9 Server colocation options
includes shared shelf
space, shared and
dedicated cabinets and
custom built cages.

I  Our server rooms feature
full, 1/2, 1/4 and 1/8 sized
cabinets and customizable
cages sized to meet your
specific space and power
requirements.

Call for a custom quote.

With Primus local business lines
you keep your existing phone
number, line quality and level of
customer service.

Plus, receive these 3 FREE line
features.

Cellular Phone Program

A Special Offer for CHHMA from

ABC Cellular Inc.
war Bell

The CHHMA is pleased to be associated with Bell Mobility in

offering discount cellular phone service to the CHHMA
Membership. CHHMA members receive special rates and

packages designed to reduce the costs of doing business in a

wireless environment.

Empl oyee APreferred

$25/month

Includes 250 calling minutes per month.

Plus

A System Accdd4s Fee

$9.70

A Free Message Cent

Free Call Display

A Additional 1local

A Conference Callinyg, o '
A Additional minutes @ $0.30
A L.D. rate .30 per min.

A 100 Cddcludedbperanth.i n

A 1000 mins. Evening/Weekend
Plus

Add the 10-4 feature for only 15%

All offers, pricing, services and features subject to change and/or termination
without notice. Service, features and functionality available within Bell Mobility
coverage areas and where technology exists. $35 connection fee applies.
Certain conditions and restrictions apply. Applicable taxes, long distance and

roaming charges may apply.* Available with a 24 or 36 month agreement (early
termination fees apply). Unlimited Nights and Weekends apply to local calls only.

Nights: Monday to Friday from 6pm to 8am; Weekends: Friday 6pm to Monday
8am.. Long distance calls will be billed at 30¢/minute. Bell Mobility is a
trademark of Bell Canada used under license.

For more information, please contact:

Alex Petchkin @ (416) 590-0202 or alex@abcnco.com

Mobil e 24§

g

* Taxes extra. All calls based on 30 second minimum and 6 second increments.

1. Service not available in all areas. Price based on a three year contract. AActual speeds will
vary based on line quality and distance from the central office. 2. BC and Alberta rate. Network
access fees may apply. Some services based on one year term. Offer availability subject to
change. Please call for details.

To sign up today, contact: Lisa Brown
Toll-Free: 1-866-261-4211, Email: Ibrown@primustel.ca

Logo Apparel and Promotional
Products :( PROMOTIONS (7D
The CHHMA has worked with K-Promotions Ltd. for the last
10 years, building a relationship and purchasing our incentive
gifts for golf tournaments and speaker events.

Our members have benefited by our volume and relationship
when ordering items for their corporations.

K-Promotions are one of the leaders and largest distributors in

Canada, serving customers for over 18 years. The company
maintains a commitment to service, product quality,
competitive pricing and creativity that serves their clients well.
Their service oriented team of sales staff and unparalleled
customer service staff offer a full range of services.

For a comprehensive list of products and services, go to
www.kpromo.com or contact Brian Gravenor at
(416) 665-2044, BGravenor@kpromo.com
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INFORMATION SERVICES

CHHMA Advantage by Association

Providing relevant, timely and accurate information to members is an important aspect of the Association. The CHHMA has
invested in electronic communication tools and database development to accomplish this objective. Development of our website
and the use of email allow us to deliver relevant information direct to the right person within our member companies. The CHHMA
website is managed in-house, allowing for daily changes and updates.

Newsonline & Newsletter

Our Newsonline program provides relevant, timely news to
members via the website which can be quickly accessed at
their convenience any time ofday. Ouri Ey e On Our
I ndustryo eenoltedeklyseia email and keeps
members informed on CHHMA activities and services, industry
news, government, legislative and stewardship updates,
economic news and other pertinent items. Targeted issue-
specific bulletins are also sent via email when required.

Reports & Statistics

The CHHMA provides members with ongoing data on
economic indicators and measurements from Statistics
Canada and other business sources. The CHHMA also
gathers, interprets and provides relevant information on
consumer and marketplace trends. The website provides
direct links to key federal government departments and
agencies as well as links to all provincial government websites.
Government releases and reports such as analysis on
Economic Statements and Federal Budgets are also provided.

Surveys & Polls

Members are surveyed on a variety of issues, as required, to
ensure the views of the Association are fairly represented. A
useful industry salary survey is also conducted every two years
and made available. Weekly quick poll questions are done to
solicit feedback on timely topics.

Job Board

The CHHMA job board available on the website provides an
opportunity for those looking for employment within the
hardware and housewares industry to view job postings or to
submit their resume for potential employers to review.
Members can review candidates online as well as post job
opportunities on the website.

Information Directories

The Member Directory on the website is available to members only and provides a comprehensive listing of CHHMA members
with info on their products and services offered, corporate contact information including their voting and alternate voting contact

names.

The Canadian Customer Directory on the website is available to members only and provides a list of industry retailers and
distributors/wholesalers with their buyer information, product lines they carry, overall sales if available, number of stores if available
and corporate contact information. Customers are organized by the following categories: Buying Groups, Mass Merchants,
Distributors/Wholesalers and Independent Retailers/Trade Distributors/Wholesalers.

The Product Source Guide on the website can help consumers in their search for hardware & housewares products by category.

The Suppliers i Service Providers Directory on the website contains a listing of suppliers of a wide variety of services
commonly used by CHHMA members. It provides information about each individual supplier, the services offered and references.

Government Lobbying & Representation

CHHMA actively lobbies federal and provincial governments on
issues affecting our members. In the last three or four years
the CHHMA has been more active in government affairs and

l obbying than probably at any
Various levels of government across the country are
introducing environmental and health & safety legislation at an
alarming rate.

The CHHMA follows proposed and draft legislation at both
federal and provincial levels and, where applicable,
representation is made at appropriate levels through
consultation and advocacy. This ensures that the industry's
point of view is heard by governments.

The CHHMA also regularly provides submissions to the
Federal Standing Committee of Finance, Competition Bureau
and other committees where public input is sought.

I'n addition to our | obby effqg
informing and educating our members so they can keep on top
of all the changes and be able to deal with these issues.

Industry Liaison

The CHHMA functions as the voice of manufacturers not only
to government but trade related associations and our retail
customer base also. We actively maintain relationships and
hold advisory positions on various industry committees.
Meetings are regularly arranged with major wholesalers,
retailers and other trade associations in the industry. Many of
our educational and social activities also encourage increased
dialogue with all segments of the industry, and are open to
manufacturers, wholesalers and retailers alike.

CHHMA has lobbied retailers with positive results for fair play
and reasonableness on a number of issues including term
discounts on GST as well as fines and charge backs on
unreasonabl e service | evel e
efforts have been very successful and saved members many
millions of dollars. In 2008 and 2010, the CHHMA released a
position paper to members and the press on increased costs
versus Canadian dollar gains which members used in
customer negotiations.
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Product and Packaging Stewardship Representation & Consulting

Waste management and product recycling fall under provincial responsibility and as such there are a number of different programs
going on simultaneously across the country. The CHHMA has played a key role in these product and packaging stewardship
programs.

CHHMA was involved in the consultation process of the Ontario Waste Diversion Act passed in 2002.

CHHMA actively lobbied the Ontario Government for a fair and simpler Blue Box Funding Program when it was introduced in 2004.
At the time, CHHMA developed software for calculating fees which is now recommended by Stewardship Ontario and later Eco
Entreprises Quebec (EEQ) and Multi-Material Stewardship Manitoba (MMSM). The original Stewardship Ontario calculators would
have resulted in members paying more than required.

CHHMA hosted seminars in Toronto and Montreal to assist members in understanding their obligations. Consultants were
provided to assist our members with any questions and compliance in the programs. Almost half of CHHMA members have used
this software or have been assisted by CHHMA in becoming compliant.

CHHMA President Vaughn Crofford was elected to the Stewardship Ontario Board of Directors in 2006 ensuring that the interests
of the Association are well represented. When the Ontario Municipal Hazardous or Special Waste (MHSW) program was being
developed, Mr. Crofford also served as the initial Chairman of the Governance Committee to ensure MHSW stewards were
represented on the Stewardship Ontario Board and had input into the MHSW program development.

The CHHMA, along with several associations involved with consumer products, formed another coalition and have been lobbying
ot her government al departments such as Finance, Industry a
approach to introducing stewardship programs.

CHHMA continues to be involved with the development of MHSW and Waste Electrical programs and keeping our members best
interest in the forefront of program development.

Recently, the CHHMA along with CAMA (Canadian Appliance Manufacturers Association), have been successful in getting an
extension on the implementation dates for the British Columbia Waste Electrical & Electronic Equipment (WEEE) phase 2 program.
We have also worked on establ i shi ngntheprgramiuponismplementadowar d 6 s a

DYNAMIC MANAGEMENT SERVICES (DMS) Consulting Services

The CHHMA is pleased to offer Dynamic Management Services (DMS), a stewardship consulting service, to help our members
with education and compliance in the growing number of product stewardship programs developing across the country.

Audits

DMS have a waste audit process second to none. With a strong understanding of the legislation, they work with you in identifying
affected packaging waste which is generated through your product set. Using their stewardship program approved software they
are quickly able to determine how much is generated by type and accurately calculate the fee payable. Work that would take a
team of people in a company weeks to do, can be completed in a few days working with DMS. They are also able to complete a
pre audit for you if you have been informed by a stewardship organization that you have been selected for audit.

Analysis/Research
A good audit process provides more than just an accurate result. They analyze the data gathered and provide you with a series of
options in packaging which could potentially lower the fees payable on packaging waste.

If required, they can also research your overall packaging and complete a cost benefit analysis and a performance comparison
analysis. This allows for intelligent decisions on packaging which consider both cost and environment.

Reports

DMS provide detailed reports on all of their activities as appropriate.

They create a final report that provides youwithal I  of the i nformation necessary to c
program.

Their Analysis and Research reports are detailed, complete and cover all areas as agreed upon with the client.

Contact: Dynamic Management Services Duncan Deans, Stewardship Consultant Tel: (647) 274-5932
15 Brae Valley Court Email: ddeans@chhma.ca
Prince Albert, Ontario Al Marks, Stewardship Consultant Tel: (416) 282-0022 ext.24
Lo9L 1V1 Email: steward@chhma.ca

Fax: (416) 282-0027
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Exclusively for CHHMA members
What Are The Benefits to You?

1 Attack critical problems in a friendly forum.

1 Find out how others deal with an array of issues from terms of trade to logistics, from human resource management to business
and personal financial management.

1 Benchmark your company with others in the industry.

1 Strengthen your bottom-line.

CORE fiChief Officer s Fsagprogham thatbrifgs seaidr executives from non-
competing member companies together over breakfast or lunch on a quarterly basis to discuss industry
issues and best business practices.

SMART fASal es Manad®erss | Ach iTads\g smilgr progiam that brings senior sales
and marketing executives from non-competing member companies together on a quarterly basis to
network.

HR MANAGERS NETWORK is the latest of our networking peer groups that brings human resource
managers (or persons with part-time human resource management responsibilities) together on a
quarterly basis to discuss issues and practices related to that aspect of the business.

The agenda for these groups are determined by the members (10 to 15) on the day of the meeting.

Meetings are professionally facilitated to keep them focused, candid, productive, efficient and most

importantly, to ensure that they finish on time. On occasion, groups may want to bring in an outside
expert to offer further expertise or information on various topics.

Annual Member Fee (for each group) - $425.00 + HST
Fees include room rental, facilitator, food and beverage.

To learn more about what these programs have to offer, contact CHHMA President Vaughn
Crofford at (416) 282-0022 ext. 30 or email crofford@chhma.ca.

SCHOLARSHIP PROGRAM

Available exclusively to families of the CHHMA and Member Company Employees

The CHHMA recognizes the importance of education, and therefore encourages children of employees
F of our Association member companies to further their education by participating in the CHHMA
Scholarship Program. Students demonstrating academic ability (75% average or better in the last year
of high school) and leadership in their high school, community, and extracurricular activities may earn
financial assistance to attend the accredited post-secondary institution of their choice.

The CHHMA will award up to 5 merit-based scholarships each year. Successful candidates receive
$1,000 per year (CDN) to pay tuition expenses for the first two years of study leading to a degree from
an accredited community college or university.

The deadline for applications from potential candidates is mid-July each year.

The program is offered to Canadian companies or divisions of companies based in Canada. The member company must remain a
member in good standing in order for the student to qualify for the second year of the scholarship. The student's parent or
guardian must be an active full-time employee with at least one years seniority with the CHHMA or member company as of July
15th in the year of application. Applicants must be high school seniors preparing to enter an accredited community college or
university in the fall term, and attain a minimum average of 75% in the last year of high school.

The CHHMA Scholarship Awards were established in 2001 and to date have awarded 47 scholarships, totaling $94,000 to the
children of member company employees.

Further details and to apply online, visit www.chhma.ca and look for the Scholarshi p Pr ogram page und

Servi.ceso




EVENT PROGRAMS CHHMA

Throughout the year, the Association hosts business and social events offering
members networking opportunities with industry colleagues and retail customers.

Our seminar program is designed to meet the ongoing needs of our membership in
many aspects of their day-to-day operations. High profile speakers provide insight into
a variety of subjects including retail operations.

Our popular social program includes networking opportunities with industry colleagues
and retailers, gala industry evenings combined with industry trade shows, the CHHMA
annual golf tournaments and other events.

The marquee event on the CHHMA calendar is the CHHMA Spring Conference &
Annual General Meeting. This event is held in the spring each year and features a
combination of education, information exchange, entertainment and networking
opportunities.

Seminar Program

Through our education seminars, members gain valuable knowledge to aid them in
their everyday business.

Over the past few years, members of the Association have had the opportunity to
hear first hand from senior executives of the following companies:

Canadian Tire Corporation Loweds Canada
CanWel OCTO Purchasing Group
Castle Building Centres RONA inc.

Co-operative Fédérée The Home Depot Canada
Federated Co-operatives Limited TIM-BR-Mart

Hart Department Stores TruServ Canada

Home Hardware TSC Stores

Hudsondés Bay Company
Le Groupe BMR

Spring Conference & AGM

Keynote speakers and break-out seminar sessions deal with issues solely from a
manufacturer/vendor perspective.

The Hardware & Housewares Industry Hall of Fame inductions are held in conjunction
with the Spring Conference & AGM.

Social Events

Our popular social program provides the opportunity for our members to meet and
network with customers and other members in a relaxed social environment. Such
events include gala industry evenings combined with the industry trade shows, the
annual Industry Cocktail evening in Montreal, Night at the Races, several CHHMA
annual golf tournaments and other events.

The CHHMA manages Canada Night held in Chicago during the Housewares Show
on behalf of the industry and sponsors. Our involvement ensures that vendors have
an opportunity to meet with their customers at a well organized social event.

Maple Leaf Night held during the National Hardware Show in Las Vegas ensures
that CHHMA members have the opportunity to socialize with the Canadian customers
attending the show.

Events are organized to maximize the turnout of customers and provide a charitable
component when possible. Hole sponsorships and auctions at our golf outings
consistently result in over $15,000 per year going to a variety of charities.

Advantage by Association




